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Communication, Language, Sign & Symbol Test

Model Answers

Short Answers

1. Sensation is the physical reception of a stimulus. Perception is the mental processing and interpretation of a stimulus. Many people may have the same stimulus (e.g., hear the same thing), but have different perceptions of the stimulus. This is a critical concept in communications theory.

2. Language is an efficient way of communicating. It is a symbol system that is a social construct. (That is, people agree on the symbols and what they mean.) Language is both oral and written. It can also be based on gesture. Language makes social organization possible.

3. Linguistic register is a subset of “language” that is a complete linguistic system in and of itself. It is based in affinity groups (e.g., social class, professional groups, age groups) and is different from “dialect” because it is not necessarily regional the way dialect is. Generally, people use several different registers in the course of a day, say, a professional register at work and then a colloquial register with friends on the street.

4. An icon is a symbol that represents some other thing than the icon itself. It can be pictorial or abstract, say, a stick-picture of a woman is a pictorial icon, while the word “woman” is an abstract icon.

5. A medium is a mode of communication based in the extensions of man. The medium of communication is important, because it can have a greater effect on perception of the communicative act than the content of the message itself. Examples of media include: print newspapers, radio, the internet.

Short Essay

The most important concept is that advertisers try to target “demographic groups” and control their perception of the message behind the advertisement in order to manipulate the target group to do something. For example, you might utilize register in order to demonstrate that the ad “belongs” to the same affinity group as the target group, which facilitates more efficient and familiar communication. You also might use a specific medium in order to communicate to the target group irrespective of content (e.g., using the internet to communicate with young gamers, using newspapers to communicate with older businesswomen…). You might use increased abstraction to allow your target group to more readily identify with the advertisement’s main point, rather than using realism to make the main object more concrete and detailed. The most important point is to manipulate various modes of communication in order to control the perception of what you are communicating.

Make-up work (for NYP > 70% or to raise your existing grade by one full grade, e.g. 72% > 82%)

Write a one-page analysis of a television commercial that you have seen at least several times. Describe it briefly. Then, analyze it from the point of view of its register, dialect (if any), how it uses the medium effectively (or not), what kind of icons are used, and what they mean. Using this information, hypothesize what the advertisement’s “demographic” (target audience) is, what message the ad wants the demographic to perceive, and how it specifically manipulates the audience to achieve that perception.

